
For press pack or corporate information please contact
transformation@globaldigitalmojo.comVol. 2

1 Coffee Time with MOJO

Hong Kong is hub for 
global digital transformer

Vol. 2

Coffee Time with MOJOEnglish



For press pack or corporate information please contact
transformation@globaldigitalmojo.com

For press pack or corporate information please contact
transformation@globaldigitalmojo.com Vol. 2Vol. 2

3
Mojo Innovations Limited.  All Rights Reserved (2019) 
9th Floor, The WAVE Building, 4 Hing Yip Street,
Kwun Tong, Kowloon, HONG KONG

transformation@globaldigitalmojo.com
Telephone : +852 3899 7272 / Fax : +852 3899 0900
www.globaldigitalmojo.com

2 Coffee Time with MOJO

ong Kong-headquar-
tered Global Digital 
MOJO is following a 

very 21st-century path, start-
ing out as a product design 
company then expanding into 
marketing communications.

The international digital trans-
formation agency has a strong 
presence in Asia – with studios 
in Taichung in Taiwan, Osaka 
in Japan and Pune in India – 
and also has one branch each 
in Spain and Latin America – 
Barcelona and Mexico City. 
The firm’s niche digital trans-
formation services work in a 
wide range of markets and 
sectors. 

Digital MOJO’s founder and 
Global Digital Strategy/Educa-
tion Lead David Williams said 
the firm will continue to trans-
form as markets develop. “I 
think we’ll be expanding into 
some new industries where 
we haven’t played before as 
much such as the fashion in-
dustry, interactive entertain-
ment and gaming, also maybe 
tourism, health and hospitali-
ty,” he said. “These are all ar-
eas where the Internet is start-
ing to improve and change the 
way these kinds of services 
communicate, so I definitely 
also see our client base will 
grow and change. As an agen-
cy, we have been developing 

our business in India and Mex-
ico where we will continue to 
do so. We will also be devel-
oping in other markets which 
means we’ll be working with 
new environments, brands 
and customers. This will make 
our team even more multicul-
tural and make our working 
process more international.” 

Dr Williams began his career 
in the United Kingdom but 
quickly realised the potential 
Asia presents. “When I started 
working in the mobile phone 
industry in the UK, I learnt that 
a lot of the phones were actu-
ally manufactured in Asia, so I 
had to work with colleagues in 

Have a Coffee with 
Global Digital MOJO
Communication is more than just about delivering

a message but about conveying the heart of a campaign 
and what users should be able to do with technology,

says Dr. David Williams, Lead Digital Strategist and
founder of Global Digital MOJO.

Photography by Global Digital MOJO
Interviewed by The Hong Kong Trade Development Council (HKTDC)

H

David M L Williams
Dr. David Williams is the Lead Digital Strategist and founder of

Global Digital MOJO, a digital communications agency specializing in
design and brand communications.  Dr. Williams holds a PhD in Psychology 

and is renowned for his work in education and digital design that
has helped propel Global Digital MOJO into an internationally recognized 

agency with offices worldwide.

www.globaldigitalmojo.com

H

Hong Kong is hub for global digital transformer
Firm is set up in the city to leverage worldwide communications tech-
nology in geographically distinct markets.

05 March 2019
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4 Coffee Time with MOJO

MOJO looks at when gauging 
the viability of a start-up are the 
technology, the team leading 
the idea and its users and mar-
ket. “The combination of these 
is what makes the MOJO mag-
ic,” Dr Williams said. 

MOJO is a case-study of the 
scalability of digital business. 

“We use the power of the Inter-
net to provide a virtual global of-
fice. Actually, we are a globally 
networked team with planners, 

technologists, data scientists, 
designers and researchers. 
When we work together on a 
new project, the high scalability 
of digital allows us to communi-
cate at any time and exchange 
ideas right away. It also allows 
us to offer cost-effective solu-
tions to clients depending on 
their budget and works scope,” 
Dr Williams said.

factories in China, Japan and 
Korea,” he said. “It made me 
realise there was a huge op-
portunity for technology in Asia 
but what about design? That 
was what drew me to Asia, to 
be close to where the technol-
ogy was made and to also use 
my knowledge and expertise 
with Asian consumers.” 

At the Hong Kong Trade De-
velopment Council’s (HKTDC) 
Asian Financial Forum in Jan-
uary, Digital MOJO presented 
at the InnoTalks, which pre-
pare financial practitioners, 
corporate leaders and tech-
nology providers to capture 
opportunities arising from the 
rapid economic transformation 
brought by technology and in-
novation. 

Dr Williams said peer-to-peer 
finance companies and start-
ups had come to seek advice 
on designing more compelling 
experiences for their custom-
ers. 

Global Digital MOJO sees 
events such as the HKTDC’s 
SmartBiz Expo as good plat-
forms to share the latest in-
dustry insights as well as field 
start-ups’ questions on innova-
tive entrepreneurship. “Our se-
nior team members are active 
members of professional com-
munities and take great plea-
sure in sharing at international 
events,” Dr Williams said. 

The firm also helps start-ups 

set up displays at events. “With 
our Japan client Kyoto Pre-
fecture/Advanced Technology 
Research Center, we took five 
hot smart-city start-ups from 
Japan to the Smart City Expo 
World Congress in Barcelona 
Spain for a series of business 
development meetings, exhi-
bitions and pitching,” Dr Wil-
liams said. The support offered 
included setting up the stands, 
online elements and publici-
ty. “We curated an interactive 
O2O event ‘Japan’s Hot Start-
ups Pitch’ in Barcelona, which 
was live-streamed online to 
our academic and accelerator 
partners in Japan, Taiwan and 
Hong Kong. Success depends 
on clear workflow, close com-
munication and endless at-
tention to detail. At MOJO, we 
have honed these skills over 
the past 10 years participating 
in events and their online cam-
paigns all around the world.” 

Noting that talent-sourcing is a 
common problem for high-tech 
firms, Dr Williams said MOJO’s 
sourcing channels include em-
ployee referrals, partnerships 
with tertiary institutions and 
posting positions on special-
ised social platforms. The firm 
also concentrates on develop-
ing the abilities of current staff. 

MOJO finds that despite com-
munications being global, they 
also need local communica-
tions since their products and 
campaigns cater for specific 
markets. This calls for a diver-
sity of talent across the world. 

When taking a start-up for-
ward, he said MOJO looks 
for the way the idea is being 
transformed into reality – is its 
solution the next best thing? 
Amid continuously evolving 
technology, the big factors 

MOJOは、デジタルビジネスのスケーラ
ビリティに関するケーススタディです。 
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6 Coffee Time with MOJO

Global Digital MOJO (formally Asia Digital MOJO 
魔杰) was founded in 2009 in Hong Kong. We are 
an international digital transformation agency with 
headquarters in Hong Kong and studios around the 
world. We focus on digital transformation by design 
in the crossover between business and brand strat-
egy, experience design, marketing communications 
and education.  We offer an end-end service to inter-
national clients development who want to innovate 
digital transformation strategies, disruptive O2O 
product and services, O2O marketing campaigns, 
and cutting-edge corporate training and education.  
From disruptive business strategies to captivating 
interactive media to cutting edge education content, 
our creations mesmerise audiences and drive brand 
engagement. MOJO means magic.

Designing The Winning
Digital Strategy
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